The I.A.U. School of Design educates students for a professional world that needs informed and developed talent. The curriculum emphasizes preparation in building bridges between the academic world and the profession. The goal is to create the best design curriculum possible and to develop technically accomplished and conceptually sophisticated graduates who continue to evolve as practicing professionals. 

The program in Interior Design has full accreditation by the Foundation for Interior Design Education Research. The four-year curriculum emphasizes design process, technical skill development, problem solving, and the management skills needed to work in collaboration with the allied design professions. Our goal is to foster designers who create high-quality environments for human use. 

The curriculum is divided into a lower-division and upper-division program. The first two years balance a foundation in academic subjects while the last two years emphasize studio work and technical courses. An eight-week supervised summer internship is a part of the program. Graduates accept entry-level professional positions in a variety of settings, including interior design firms, architectural firms specializing in interior space planning and design, corporate environment, and facilities and master planning. 

Program Description

Interior Design has moved from being a specialist service in the void between decoration and architecture into a holistic profession addressing complex issues ranging from detailed object-based designs to immense interior cities. 

Interior Design, particularly in a period of rapid social and technological change, requires imagination and creativity. Social, political and ecological consequences affect the practice of design, continually inspiring new briefs and entirely new aesthetics. The Interior Designer of the next decade will be required to respond to society using a broad spectrum of skills, from high level visual communication and presentation techniques, to hands-on model making, prototyping and technical design documentation and the manipulation of light, sound, video and computer based programs used in spatial installations and events. 

The Interior Design program at I.A.U. is committed to the development of a theoretical basis for the study and practice of design where creativity is linked with and runs parallel to theory. The programs educational agenda is to challenge the accepted assumptions about Interior Design and test new ideas through design project work. This process involves the contribution of a wide range of local and international lecturers, from a spectrum of discipline areas, who run specific design studios, give seminars and tutorials, and engage in critical debate on the foundations and direction of Interior Design practice. 

Teaching Methods

Classes are taught in a combination of lecture / seminar, tutorial, workshop, practical and laboratory sessions.

Assessment

Assessment is ongoing throughout the semester and may include examinations, essay / reports, oral class presentations, group projects, research projects, studio / design projects and practical assignments.

Mode and Duration

Please Note: part-time study is not available to International Students.
Fees (International Students)

Please refer to the I.A.U. Program Fees for International Students website to obtain detailed fees information.

Fees will remain the same for the full duration of the program, based on a normal full-time study load. These fees do not include extra expenses such as student health cover, books, equipment and other materials to undertake this program or compulsory activities such as fieldwork, excursions or laboratories.

Entrance Requirements

High School Diploma or equivalent to 12 years of schooling.
Application Procedures for International Students

Prospective International students are advised to check the I.A.U. Orientation Guide for international students website to find closing dates, application attachment and assessment information, visa requirements and other relevant information.

International students are applicants who are not American citizens and who do not have alien permanent residence. 
Study Pathways

Successful applicants who have completed, or in some instances part-completed, the following qualifications, may be eligible for entry advanced standing: Diploma in Building Design and Drafting; Diploma of Arts (Furniture Design); and Diploma of Arts (Interior Decoration and Design).
Professional Recognition

I.A.U. Interior Design graduates will have the opportunity to join most professional organizations after a period of work experience. 

Career Prospects

Interior Design graduates are employed in Architectural and Interior Design practices where commissions may range from domestic interior design, retail and entertainment industry design, hospitality industry designs, corporate office design and public buildings. 

Design practices are increasingly becoming multi-disciplinary with Architects, Interior Designers, Landscape Designers, Industrial Designers and Graphic Designers working side by side on large scale projects. Interior Designers may also seek work involving production design for film and television, set design for theatre, one-off and production furniture design, exhibition design, curatorial and event planning and design journalism and publication. 

CURRICULUM
First Year

Credits


FALL (15)


ENG 101
Freshman Composition (or ENG 105 if qualified)

3

MAT 170
Pre-Calculus Algebra and Trigonometry 3 (MA)


3

DSC 101
Design Awareness  (HU, G)


3

DSC 121
Design Principles 1


3

Elective 



3
SPRING (16)


ENG 102
First-Year Composition (or HU elect. if ENG 105 taken)  
3

DSC 120
Design Drawing 1 


3

DSC 122
Design Principles II 1


3

PHY 111
General Physics 2, 3 (SQ)   
        
3

PHY 113
General Physics Laboratory2, 3 (SQ)
 
1

Social/Behavioral Science Elective 3 (SB)


3
Second Year

FALL(12)


DSC 236
Introduction to Computer Modeling  3 (CS)

3

INT 194  
Drafting for Interior Design 1
                
3




INT 223
Interior Design Issues and Theories 1, 3 (HU)


3

INT 235
User Needs and Behavior in Interior Design 1

 
3
SPRING (12)



INT 220
Media for Design Development 1


3

INT 231
Concepts for Interior Design 1


3

ARS 102
Art of the Western World II 3 (HU)


3

INT 423
Facilities Planning and Management II1 

3


Elective



3

LOWER DIVISION TOTAL:
59


1 Transfer credits for the lower-division program must be equivalent in both content and level of offering. Samples of studio work to be accepted for credit must be submitted for evaluation to the Academic Advising Office, ARCH 141.
2 Both PHY 111 and 113 must be taken to secure SQ credit.

3 This course satisfies a general studies requirement.  See course description for specific requirement(s) the course fulfills.

*CAUTION:  Most studio courses and some lecture courses are sequential.  
INTERIOR DESIGN. Professional Program Requirements 
Third Year

FALL (17)


INT 310
History of Interior Design I 2 (HU, H)

3

INT 340
Interior Codes: Public Welfare and Safety 1 

3

DSC 344
Human Factors In Design 1 

3

INT 364
Interior Design Studio I 1 

5

INT 466
Interior Design Studio V1 

5

INT 366
Construction Methods in Interior Design 1 

3
SPRING (15)


INT 311
History of Interior Design II 2 (HU, H)

3

INT 341
Interior Materials and Finishes 1 

3

INT 365
Interior Design Studio II 1 

5

INT 455
Environmental Control Systems1 

3

Social/Behavioral Science and Cultural Awareness Elective 2 (SB, C)
3


DSC 483
Pre-Internship Seminar 1 

1
SUMMER (3)


DSC 484
Internship

3
Fourth Year

FALL (17)


INT 412
History of Decorative Arts in Interiors 1, 2 (HU)

3

INT 442
Specifications and Documents for Interiors 1, 2 (L)

3

INT 457
Acoustics for Interior Design 1 

3

INT 464
Interior Design Studio III 1 

5 

INT 472
Professional Practice for Interior Design1

3


INT 422
Facilities Planning and Management I1 

3


Literacy and Critical Inquiry Elective 2 (L)

3
SPRING (15)


INT 413
History of Textiles in Interiors 1 

3

INT 458
Lighting for Interior Design  

3

INT 465
Interior Design Studio IV1 

5

INT 446
Furniture Design and Production1 

3


Natural Science Elective with Laboratory  3 (SQ or SG)


4

INT 467
Interior Design Studio VI1 (Spring Only)

5


UPPER DIVISION TOTAL:
  89



B.S.D. PROGRAM TOTAL:
146


1  Pre-requisites required. Check I.A.U. Catalog for specified course pre-requisites.
2 This course satisfies a general studies requirement.  See course description for specific requirement(s) the course fulfills.

CAUTION: Most studio courses and some lecture courses are sequential and have pre-requisites.  They must be taken in and may be offered only during the semester noted above.   
NOTE: The Summer Internship is usually conducted between the third and fourth years although one does not register for the class (DSC 484) until the following Fall semester.


B.S. GRAPHIC DESIGN

It focuses on challenging and nurturing each individual to reach his or her utmost potential. The Graphic Design department encourages innovation, while stressing strong technical and presentation skills. Students gain a background in Design history and theory and then may experiment and develop their own design approaches.

An abundance of computers, combined with cooperative instructions, gives students a distinct advantage. Students have access to the latest version of popular graphic design software.

Our curriculum offers a variety of career opportunities such as Graphic Design for publishing houses, advertising agencies, corporate Design, the printing industry, newspapers and magazines, production houses.

University Requirements: 18 credits

	ICS 201
	International Communication Skills
	3

	CS 201
	Ancient Near East and Classical Civilization
	3

	CS 206
	Modern and Contemporary Studies
	3

	EDU 200
	Active Cooperative Learning
	3

	ENG 201
	Rhetoric I
	3

	SCI 201
	Introduction to Environmental Science                   
	 

	    or
	 
	 

	SCI 215
	Nutrition
	 

	    or
	 
	 

	CSI 201
	Introduction to Computer Systems
	3


Core Requirements: 21 credits

	ART 203
	Art Education
	3

	DRA 200
	Drawing & Illustration I
	3

	DRA 210
	Drawing & Illustration II
	3

	DES 202
	Fundamentals of Design I
	3

	DES 211
	Fundamentals of Design II
	3

	DES 220
	Principles of Photography
	3

	………..
	Suggested Elective
	3


Major Requirements: 56 credits 

	GDP 200
	Graphic Design I
	4

	GDP 201
	Color Theories
	3

	GDP 205
	History of art and Design I
	3

	GDP 211
	Typography & Calligraphy
	3

	GDP 215
	Computer Software(I) for Graphic Design
	3

	GDP 220
	History of Art and Design II
	3

	GDP 225
	Graphic Design II
	4

	GDP 300
	Page Layout and Design
	3

	GDP 310
	Computer Software(II) for Graphic Design
	3

	GDP 315
	Typography & Packaging
	3

	GDP 330
	Story Board
	4

	GDP 420
	Virtual Reality
	3

	GDP 425
	Visual Perception
	3

	GDP 435
	Printing Variables
	3

	GDP 440
	Professional Practice for Graphic Design
	3

	GDP 498
	Senior Project I
	4

	GDP 499
	Senior Project II
	4


Elective Courses. (Select one from the list): 3 credits

	ART 210
	Painting I
	3

	ART 220
	Sculpture
	3

	ART 240
	Ceramics I
	3

	GDP 350
	Graphic Design For The Stage
	3

	GDP 355
	Web Design
	


Bachelor of Science Degree (B.S.) 

This major emphasizes the development of students' skills for a career in graphic design. Theory and application through hands-on learning provide students with the background to develop a viable portfolio and the erudition to secure and maintain a creative position in the applied arts. Students develop the necessary sensibilities for creative design through a series of required courses and electives in the visual arts, including courses ranging from drawing to illustration and bookmaking to computer graphics and Internet-based design. A proper balance of technically oriented courses, visual arts courses, and liberal arts courses prepares students for diverse and creative positions in the graphic design field. The broad range of learning experiences in this major enriches and expands individual inventiveness and problem-solving skills. 

Career Opportunities
Layout artist; graphic designer; creative director for advertising agencies, publications or electronic media. Additional possibilities include employment in corporate and health-service settings directing the preparation of promotional materials and in-house publications. 

Recommended High School Subjects: 
Two units of high school math (one of which should be algebra), four units of English, two units in the natural sciences, and experience with the visual arts. 

Remediation Strategies: 
Students must remediate English and reading deficiencies (RDG 111 level) within the first semester of the major and must remediate math deficiencies by the end of the first year. Students who test at the RDG 001 level will not be accepted until they pass the College's reading placement test. 

Transfer Procedures: 
Graduates of Penn College's Advertising Art major will transfer into the baccalaureate all courses; major courses (defined as those with ART, PNP, PHO designators) must have been completed with a grade of "C" or better. Internal and external transfers with fewer than 61 credits can carry parallel courses into the baccalaureate when grades are "C" or better. Transcripts should be submitted with the application for admission and will be evaluated by Admissions staff and by Integrated Studies staff. Applicants for transfers must also pass a portfolio review. Those accepted for transfer will begin the baccalaureate at the course/skill level consistent with their academic work. Transfers from other art programs who have earned 60 credits will be eligible for junior status upon (a) transcript evaluation courses at "C" or better and a 2.0 in major courses, and (b) successful review of this portfolio. 

Program Goals: 
Upon successfully completing this major, students should be able to 

· develop a professional-looking portfolio representing various media. 

· produce viable projects based on intended concepts. 

· promote awareness of the creative process and its application to design. 

· identify models of color and design concepts based on recognized theories. 

· increase proficiency of technical and artistic skills. 

· recognize styles, materials, and themes in art and design. 

· identify historic style characteristics in graphic design. 

· demonstrate skills in rhetoric and criticism. 

· recognize connections between words and images. 

· analyze designs created by using traditional and computer-generated methods. 

	
	

	First Semester 
	Credits
	
	

	ART102
	Two-Dimensional Design 
	3 
	
	

	ART180
	Drawing 
	3 
	
	

	PHO101
	Black-and-White Photography 
	3 
	
	

	ENL111
	English Composition I 
	3 
	
	

	CSC110
	Introduction to Information Technology 
	3 
	
	

	FIT
	Fitness and Lifetime Sports Elective 
	1
	
	

	
	
	16 
	
	

	
	

	Second Semester 
	Credits
	
	

	ART109
	Design and Color 
	3 
	
	

	ART122
	Painting 
	3 
	
	

	ART125
	Art History: Ancient through 15th Century 
	3 
	
	

	ART202
	Introduction to Three-Dimensional Design 
	3 
	
	

	ENL121
	English Composition II 
	3
	
	

	
	
	15 
	
	

	
	

	Third Semester 
	Credits
	
	

	ART145
	History of Graphic Design 
	3 
	
	

	ART225
	Type Design I 
	3 
	
	

	ART260
	Introduction to Computer Graphics 
	3 
	
	

	PNP114
	Electronic Typography 
	3 
	
	

	PNP123
	Digital Imaging I 
	3 
	
	

	MTH151
	Structures of Mathematics 
	3 
	
	

	
	or
	
	
	

	
	
	
	
	

	MTH153
	Topics in Mathematics 
	3
	
	

	
	
	18 
	
	

	
	

	Fourth Semester 
	Credits
	
	

	ART210
	Introduction to Graphic Design 
	3 
	
	

	ART235
	Type Design II 
	3 
	
	

	PHO250
	Introduction to Digital Photography 
	3 
	
	

	PNP210
	Digital Imaging II 
	3 
	
	

	SCT
	Science - Science,Technology and SocietyElective 
	3
	
	

	
	
	15 
	
	

	
	

	Fifth Semester 
	Credits
	
	

	ART340
	Illustration 
	3 
	
	

	ART360
	Graphic Design for the Web 
	3 
	
	

	MCM127
	Principles of Advertising 
	3 
	
	

	MTH172
	Introduction to Geometry 
	3 
	
	

	SPC101
	Fundamentals of Speech 
	3 
	
	

	FIT
	Fitness and Lifetime Sports Elective 
	1
	
	

	
	
	16 
	
	

	
	

	Sixth Semester 
	Credits
	
	

	ART310
	Graphic Design: Point of Purchase (POP) 
	3 
	
	

	ART330
	Modern Art and the Contemporary Image 
	3 
	Writing Enriched Requirement 
	

	HIS115
	World Civilization I 
	3 
	Cultural Diversity Requirement 
	

	
	or
	
	
	

	
	
	
	
	

	HIS125
	World Civilization II 
	3 
	Cultural Diversity Requirement 
	

	SSE
	Social Science Elective 
	3 
	
	

	OEA
	Open Elective 
	3
	
	

	
	
	15 
	
	

	
	

	Seventh Semester 
	Credits
	
	

	ART410
	Graphic Design, Corporate Identity (CID) 
	3 
	
	

	ART460
	Advanced Computer Graphics 
	3 
	
	

	BGD
	Specified Graphic Design Elective 
	3 
	
	

	PHL110
	Introduction to Philosophy 
	3 
	
	

	SCL
	Science Elective with lab 
	4
	
	

	
	
	16 
	
	

	
	

	Eighth Semester 
	Credits
	
	

	ART420
	Portfolio Design 
	3 
	
	

	ART496
	Senior Project 
	3 
	
	

	BGD
	Specified Graphic Design Elective 
	3 
	
	

	HTS
	Humanities - Science, Technology and Society Elective 
	3 
	
	

	OEA
	Open Elective 
	3
	
	

	
	
	15 
	
	


COURSE DESCRIPTION

ART102. Two-Dimensional Design
 
Includes theory and application of design essential to the visual arts. Emphasis is placed on two-dimensional design principles as they relate to graphic design. (Formerly ART 106) 3 Credits (2 Lecture -3 Lab)

ART180. Drawing 

Introduction to drawing techniques, structure, and various media. Includes analysis of drawing elements and applied creative problems. Subject matter includes linear perspective, still life and life drawings. 3 Credits (2 Lecture -3 Lab) (ART).
PHO101. Black-and-White Photography 

Follows a logical sequence of steps to move the student through camera operation, film development, and print making to film editing and presentation. Introduces students to the history and aesthetics of photography, creating a context for critiquing student work and the work of contemporary photographic artists. Encourages artistic expression and experimentation with picture content and design. Course assumes that the student has had little or no prior experience with the photographic medium. Each student must have access to a 35mm camera with a light meter, preferably a camera with manual controls for shutter and aperture. 3 Credits (2 Lecture -3 Lab) (ART)

ENL111. English Composition I 

Composition: language structure; rhetorical principles; orderly, clear writing; and readings in expository prose. Offers a variety of methods for developing individualized written expression. Analysis, discussion, and practice of such methods as description, definition, narration, comparison, classification and argumentation. Students use writing to explain and explore, gaining experience in essential writing and research skills. 3 Credits (3 Lecture -0 Lab) Prerequisite(s): ENL011 or Placement by Examination.

CSC110. Introduction to Information Technology 

This course is designed to provide students in all curricular areas with a broad background of computing fundamentals and an awareness of how and where information technology is currently being implemented. Computing terminology, hardware and software concepts, computer security, and ethical use of computer information systems will be covered. Students will learn what modern digital computers can and cannot do, as well as develop an understanding of new computer applications and how information technology is changing our society. In addition to computing theory, students will acquire basic skills in operating systems, networking, word processing, spreadsheets, and bibliographic research. Students will be introduced to a variety of applications and environments; these will change with the emergence of new technologies. Prior keyboarding skills would be helpful. 3 Credits (3 Lecture -0 Lab)
FIT. Fitness and Lifetime Sports Elective
	FIT109
	Tennis/Table Tennis
	
	FIT174
	Free-Weight Training

	FIT111
	Cardiopulmonary Resuscitation (CPR)
	
	FIT175
	Basic Fitness Training

	FIT112
	Racket Sports
	
	FIT176
	Shotokan Karate

	FIT142
	Badminton/Volleyball
	
	FIT182
	Introduction to Scuba Diving

	FIT143
	Weight Training/Volleyball
	
	FIT190
	Personal Fitness

	FIT151
	Volleyball
	
	FIT192
	Walking and Physical Fitness

	FIT169
	Aerobic Dance
	
	FIT201
	Personal and Community Health

	FIT170
	Step Aerobics
	
	FIT204
	First Aid, Responding to Emergencies

	FIT172
	Weight Training
	
	FIT205
	Coping with Stress

	FIT173
	Aerobic Cross Training
	
	FIT207
	Choices: Wellness for a Lifetime

	
	
	
	FIT220
	First Responder: Advanced First Aid


ART109. Design and Color 

Theory and applications for the use of color in design. Includes in-depth study of color theory with design application. Emphasis is also placed on visual thinking and problem solving. (Formerly ART 108) 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART102.
ART122. Painting 

Introduction to painting techniques, compositional structure, form and materials. Emphasis is placed on representational painting, but experimentation is encouraged. 3 Credits (2 Lecture -3 Lab) (ART).
ART125. Art History: Ancient through 15th Century 

This art history survey course emphasizes the study and recognition of the visual forms of art, especially painting, sculpture and architecture. Students will study the function of design; techniques of execution; and the scientific, political, economic, social, and literary dimensions of the period. This course will cover the history of art from the ancient world up to and including the Renaissance. (Formerly ART133) 3 Credits (3 Lecture -0 Lab) (ART).
ART202. Introduction to Three-Dimensional Design 

This course provides an introduction to the basic formal concepts necessary for designing in three-dimensional space. Emphasis is placed on the application of design principles through the construction of three-dimensional design projects, as well as through the development of a working formal design vocabulary. (Formerly ART 300) 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART102 or ART106. Corequisite(s): ART109 or ART108.
ENL121. English Composition II 

Continues the writing principles developed in ENL 111. Includes the study of poetry, prose, and drama. Emphasizes critical analysis and interpretation of literature through discussion and written assignments. Through writing about literature and its themes, students apply the skills learned in ENL 111 to examine the purpose, argument, and style of literary writing. Students explore the importance of literature to society and study the impact of language upon the reader. 3 Credits (3 Lecture -0 Lab) Prerequisite(s): ENL111.

ART145. History of Graphic Design 

The study of the History of Graphic Design and of the ways in which the past will help students better understand current and future design applications. Emphasis will be placed on research of different design movements, such as the Victorian and Nouveau Graphics, Postmodern Design, the computer graphics revolution, and The Arts and Craft Movement. 3 Credits (3 Lecture -0 Lab).
ART225. Type Design I 

Introduction to the history, anatomy and design of letterforms. A study of letterforms, spacing, and the elements and design of layout and graphic design. Development of skills in rendering letterforms in a variety of materials, for a variety of applications. (Formerly ART230) 3 Credits (2 Lecture -3 Lab) Corequisite(s): PNP114.
ART260. Introduction to Computer Graphics 

Develops student comprehension and mastery of vector graphics in electronic design. Emphasis is placed on computer and software applications for image and type layout design. Students also develop and refine concepts using traditional media for graphic design. (Formerly ART255) 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART102 or ART106. Corequisite(s): PNP114.
PNP114. Electronic Typography 

This course focuses on the fundamental use of the computer in the preparation of images and on the study and applications of standards used for the selection and application of type for the printed page. Topics include the history of type, classification of type and its uses, software/hardware components, and outputting type to various output devices. Students will use popular software packages to create, edit, and print various documents. 3 Credits (2 Lecture -3 Lab

PNP123. Digital Imaging I 

This course focuses on digital hardware and software applications used in the graphic imaging workflow, with particular emphasis on image editing of grayscale and line art images. Topics will include computer platforms, operating system functions, application software used in the imaging process, digital scanners, storage devices, output devices, troubleshooting, and maintenance. 3 Credits (2 Lecture -3 Lab).
MTH151. Structures of Mathematics 

This course is intended as a general education course for non-mathematics and non-science majors. Topics will include set theory, logic, introduction to the real number system (whole numbers, integers, rational numbers, decimals and real numbers), elementary algebra (solutions of first and second degree equations, graphs of relations and functions) and problem solving. The emphasis is on the interconnections of mathematical concepts. 3 Credits (3 Lecture -0 Lab) Prerequisite(s): MTH005 or MTH009A or Placement by Examination.

MTH153. Topics in Mathematics 

This course is intended as a general education course for non-mathematics and non-science majors. Topics will include geometry (points, lines, polygons, area, volume, and surface area), matrices, probability (sample spaces, counting techniques, conditional probability, odds), and statistics (measures of central tendency and dispersion, normal distribution, scatter plots). The emphasis is on the interconnections of mathematical concepts. 3 Credits (3 Lecture -0 Lab) Prerequisite(s): MTH005 or MTH009A or MTH150 or Placement by Examination.

ART210. Introduction to Graphic Design 

Introduction to equipment, materials, techniques, and working methods appropriate to graphic designers and other visual designers. Discussion of employment opportunities and job classification. Experience with ads, logos, corporate needs, book covers, restaurant menus. 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART106 and ART108 and ART230 and PNP114 or ART109 and ART225.
ART235. Type Design II 

The course will focus on the formal and aesthetic principles of letterforms and their use in the design and layout of text-centered work. The skill acquired should enable the student to develop an aesthetic sensibility for type and the printed page. 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART225.
PHO250. Introduction to Digital Photography 

This course provides instruction in the basic concepts and applications of electronic imaging hardware and software. It will emphasize the importing and digital editing of photographic images in both black-and-white and color. Artistic expression and experimentation with image form, content and design will be encouraged. (Formerly PHO 350) 3 Credits (2 Lecture -3 Lab) Prerequisite(s): PHO101.
PNP210. Digital Imaging II 

This course involves the advanced study of digital color systems. Through study and practice, students investigate techniques for scanning, color correcting, proofing, and evaluating color images. Applying color management technology, learners create International Color Consortium (ICC) color profiles, calibrate system components and use profiles in color workflow. 3 Credits (2 Lecture -3 Lab) Prerequisite(s): PNP123.
SCT Science - Science,Technology and Society Elective 
	SCI160
	The Science of Spaceflight

	SCI180
	Plants, People and the Environment

	SCI260
	Biology and Modern Society

	SCI280
	Natural Disasters and Civilization

	SCI301
	Exercise Physiology and Applied Nutrition


ART340. Illustration 

Includes application of the various media used to produce narrative drawings and paintings for advertising and editorial use. Also acquaints students with styles and techniques appropriate for satisfying a wide range of visual requirements within the commercial art field. 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART106 and ART108 and ART180 or ART109 and ART180.
ART360. Graphic Design for the Web 

Study of creative applications, design principles and aesthetics of the web page. Students will research, design and produce web pages utilizing various graphic design software and digital media. Emphasis will be placed on application of artistic concepts and formal design attributes for a web page. 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART210 and ART260.
MCM127. Principles of Advertising 

Survey of the history of American advertising and its relation to the economy. Media management and placement; integrated marketing communication; retail and national advertising; sociological aspects; creative production. (Formerly MCM 121) 3 Credits (3 Lecture -0 Lab)

MTH172. Introduction to Geometry 

This course is a survey of classical and modern geometry. No prior exposure to geometry is assumed. Emphasis is placed on conceptual development (thinking, comparing, analyzing, and understanding) and applications requiring knowledge of elementary algebra. Weekly laboratory experiences enhance classroom lecture to provide a more complete and better understanding of geometric concepts and topics through readings, discussions, demonstrations, projects, calculator/computer generations, hands-on construction, and models. Classical geometry topics include systems of measurement, planar and spatial figures, right triangles, area and volume, congruent/similar figures, geometric constructions, pattern recognition, symmetry, coordinate geometric and conic sections, and the geometry of growth. Topics from modern geometry will be selected from chaos and fractals, Euclidean and non-Euclidean geometry, projective geometry, map making, topology and graph theory. Recommended for technology and General Studies students interested in a basic geometry course. Required for students in the Graphic Design baccalaureate program. 3 Credits (2.50 Lecture -1.50 Lab) Prerequisite(s): MTH150 or MTH120 or MTH005 or MTH009A or MTH002 or Placement by Examination.
SPC101. Fundamentals of Speech 

Includes public speaking methods and evaluation and the development of persuasive speech. The study of modern rhetorical theory in interpersonal and group dynamics and in mass persuasion and non-verbal behavior. The student will participate as speaker in a variety of situations and roles, including public speaking, small groups and interpersonal communication. 3 Credits (3 Lecture -0 Lab)
ART310. Graphic Design: Point of Purchase (POP) 

A variety of forms of advertising designed to be used at the point where the purchase can be made. Because of the diverse projects, students are free to experiment and come up with new design solutions using a variety of materials and techniques. The point of purchase design must not only be extremely creative, but also aware of the production demands and cost. 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART106 and ART108 and ART210 and ART230 and ART255 and PNP114 or ART202 and ART210 and ART235.
ART330. Modern Art and the Contemporary Image 

A course about the art of the twentieth century. Emphasizing the interrelation of painting, sculpture, architecture, graphic arts, photography, and computer-generated art during major art movements of the 1900s: avant-garde art, cubism, surrealism, abstract expressionism, pop and op art, minimalist art, performance and virtual reality experiences. Includes the study of the scientific, political, economic, social, and literary dimensions of the period. 3 Credits (3 Lecture -0 Lab) Prerequisite(s): ART106 and ART108 and ART300 or ART125 and ENL121. (ART, Writing Enriched).
HIS115. World Civilization I 

A study of the history of humankind from its beginnings to A.D. 1500. Equal emphasis is placed on the political, economic, and social development of Western and non-Western civilizations. 3 Credits (3 Lecture -0 Lab) (Cultural Diversity).
HIS125. World Civilization II 

A study of the history of humankind from A.D. 1500 to the present. Equal emphasis is placed on the political, economic, and social development of Western and non-Western civilizations. 3 Credits (3 Lecture -0 Lab) (Cultural Diversity).
SSE Social Science Elective 
Skill areas: 

· evaluation of people and their behavior-either as individuals or in groups 

· evaluation of social structures and influences 

· evaluation of theories regarding the human mind 

· comprehension of economic principles 

· evaluation of concepts about production and the use of goods and services 

· application of scientific reasoning 

· evaluation of alternative solutions 

· evaluation of personal values 

· demonstration of systematic planning skills 
	ECO111
	Principles of Macroeconomics
	
	PSY266
	Gerontology and Aging

	ECO112
	Principles of Microeconomics
	
	PSY320
	Behavior Modification

	ECO202
	Economic Analysis
	
	PSY366
	Advanced Gerontology

	ECO257
	International Economics
	
	SOC111
	Introduction to Sociology

	EDU111
	Introduction to Education
	
	SOC112
	General Anthropology

	EDU358
	Instructional Methods
	
	SOC171
	Cross-Cultural Perspectives in the Health Professions

	GEO111
	Introduction to Cultural Geography
	
	SOC210
	American Subcultural Groups

	PSC210
	International Relations
	
	SOC231
	Marriage and the Family

	PSC231
	American Government-National
	
	SOC241
	Urban Sociology

	PSC241
	State and Local Government
	
	SOC242
	Criminology

	PSY100
	Applied Psychology
	
	SOC243
	Physical Anthropology and Human Evolution

	PSY111
	General Psychology
	
	SOC260
	Drugs and Society

	PSY201
	Abnormal Psychology
	
	SOC270
	Death and Dying

	PSY203
	Developmental Psychology
	
	SOC311
	Sociology of Work and Culture

	PSY210
	Child Psychology
	
	SOC313
	Research Methods

	PSY231
	Educational Psychology
	
	SOC321
	Ethnicity, Class, and Status in the United States

	PSY241
	Social Psychology
	
	SOC323
	Gender Issues in the United States

	PSY260
	Psychology of Human Sexuality
	
	
	


ART410. Graphic Design, Corporate Identity (CID) 

In this course, students will contact and research a product-oriented company, submit a profile, and over the course of the semester design a logo and a variety of items relating to that company. 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART210 and ART230 and ART255 and PHO350 or ART235 and PHO250. Corequisite(s): ART450 or ART460.
ART460. Advanced Computer Graphics 

Advanced study of computer applications utilizing test and image manipulation for interactive design. Emphasis is placed on the application of concept development and design theory. (Formerly ART450) 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART210 and ART260 and ART310 and PHO250 or ART210 and ART255 and ART310 and PHO350.
BGD Specified Graphic Design Elective 
	ART135
	Art History: 16th through 20th Centuries
	
	ART223
	Painting II

	ART140
	Ceramics
	
	ART240
	Bookmaking

	ART215
	Printmaking
	
	PHO210
	Fine-Art Photography

	ART220
	Ceramics II
	
	PHO230
	Commercial Photography

	
	
	
	PHO300
	Color Photography


\

PHL110. Introduction to Philosophy 

Philosophy is the critical, rational examination of basic assumptions about the way the world works and the place of human beings in the world. This course is an introduction to the fundamental questions of philosophy and to the methods of reasoning employed by philosophers to resolve these questions. It examines issues in metaphysics ('Is there a rational basis for religious belief?'), theory of knowledge ('Is knowledge about the world possible?'), philosophy of the mind ('What is the relation between the mind and the body?') and aesthetics ('What is the basis for the value of art?'). Throughout, emphasis is placed on critical thinking skills and the role of rational argumentation in validating beliefs. (Formerly PHL 111) 3 Credits (3 Lecture -0 Lab)

SCL Science Elective with lab 
	BIO103
	Human Anatomy and Physiology Survey
	
	CHM204
	Organic Chemistry II

	BIO107
	Diversity of Life
	
	GEL105
	Physical Geology

	BIO113
	General Biology I
	
	GEL106
	Historical Geology

	BIO115
	Human Anatomy and Physiology I
	
	MSC106
	Introduction to Metallurgy

	BIO123
	General Biology II
	
	PHS112
	Introductory Physics

	BIO125
	Human Anatomy and Physiology II
	
	PHS114
	Physics with Technological Applications

	BIO201
	Microbiology
	
	PHS115
	College Physics I

	BIO208
	Ecology
	
	PHS125
	College Physics II

	CHM100
	Fundamentals of Chemistry
	
	PHS201
	General Physics I

	CHM108
	Chemistry Survey
	
	PHS202
	General Physics II

	CHM111
	General Chemistry I
	
	PHS204
	General Physics III

	CHM121
	General Chemistry II
	
	PHS222
	Imaging Physics

	CHM123
	Introductory Organic and Biochemistry
	
	PHS236
	Modern Physics

	CHM203
	Organic Chemistry I
	
	PHS251
	Mechanics

	
	
	
	SCI170
	Introduction to Physical Science


ART420. Portfolio Design 

This class will allow the students to develop and enhance their design works for the portfolio they will use while looking for a job. Students will also develop a personal identity to be used on a letterhead, resume, and envelope. All major coursework, except ART 495, should be completed before enrolling. 3 Credits (2 Lecture -3 Lab) Prerequisite(s): ART410 and ART450 or ART410 and ART460. Corequisite(s): ART495 or ART496.
ART496. Senior Project 

Students will be responsible for developing an independent project, working with faculty direction. Includes research, analysis, discussion, execution and presentation of a final project within the discipline. Prior to scheduling this course, students must have completed all major course work except for the Portfolio Design and one BGD/PHO elective. (Formerly ART495) 3 Credits (2 Lecture -3 Lab) Corequisite(s): ART420.
\


HTS Humanities - Science, Technology and Society Elective 
	HIS262
	Technology and Society

	HIS315
	Technology and Propaganda

	HUM301
	Scientific Literature: Historical and Social Contexts

	PHL240
	Minds, Brains and Computers


MISSION STATEMENT
The School of Art and Design encourages students to reach their creative and intellectual potential and prepares them as professional artists, designers, and educators. Students are encouraged to understand the creative process as integral to their future, calling for a spirit of creative inquiry, personal motivation, a capacity for self-evaluation, and intellectual development.

INTRODUCTION
The School of Art and Design is more than just an exceptional art and design school. Because it is a professional school within a major university, our students share in an environment that offers a wealth of academic resources and endless opportunities and activities.

The School of Art and Design has a tradition of excellence that goes back more than 100 years. In fact, Syracuse University was the first university in the country to grant a bachelor of fine arts (B.F.A.) degree. The school now offers 17 majors that lead to a B.F.A. degree and three that lead to a bachelor of science (B.S.) degree. We also offer a program leading to a bachelor of industrial design (B.I.D.) degree.

As a student in the School of Art and Design, you will be actively involved in mastering your chosen studio discipline and will receive a liberal education that we believe is integral to your development as an artist or designer. We strongly stress creativity, imagination, and experimental approaches to your art. Faculty, visiting artists, and students will provide you with constructive feedback on your work. Throughout your years in the school, you will develop your ability to solve problems and think logically. You will be encouraged to read, study, do research, and develop writing skills in all of your educational pursuits.

You will be required to take classes in SU's other colleges to enrich your personal and professional life. Minor concentrations are available in a variety of academic areas.

All B.F.A. programs and the B.I.D. program are accredited by the National Association of Schools of Art and Design.

THE FIRST YEAR
B.F.A. and B.I.D. Programs
Students who plan on majoring in one of the four-year B.F.A. programs or the five-year B.I.D. program are required to take the School of Art and Design's 36-credit foundation program in their first year of study. As its name implies, the program lays the foundation for a professional art and design experience and a liberal education.

The program offers a mix of studio and academic classes each semester. The studio work includes courses in drawing and two- and three-dimensional problem solving. These classes help you develop studio abilities, and their integrated approach provides insights into the relationships among artists, culture, and society. You attend three studio classes with the same small group of 18 to 20 freshman art and design students.

The academic work includes courses in art history and issues in art where you learn how other artists have solved problems that are inherent within the creative process. The final component is an all-University writing studio that builds the analytical and critical thinking skills you use in all studies.

Throughout the year you will come in contact with faculty and students from all programs, with opportunities for conversations and presentations about the different majors so that you are prepared to choose one at the end of the year. By the end of the foundation program, you are prepared for both the intensive focus of your art and design major and the intellectual challenge of a liberal arts education.

In the freshman year foundation program, B.F.A. and B.I.D. students take the following:

	Drawing I and II
	6 credits

	Two-dimensional problem solving I and II
	6 credits

	Three-dimensional problem solving I and II
	6 credits

	History of Art I and II
	6 credits

	Issues in Art I and II
	6 credits

	Writing studio I and II
	6 credits

	TOTAL=
	36 credits


B.S. Programs
Students who enter one of the three B.S. programs in environmental design (interiors), fashion design, or textile design are immersed in their major from the very beginning of their four years. Along with their studio courses, these students take the arts and sciences foundation of writing, natural sciences, social sciences, and the humanities.

THE CHOICE IS UP TO YOU
The School of Art and Design offers 9 majors that lead to a B.F.A. degree and three that lead to a bachelor of science (B.S.) degree. We also offer a program leading to a bachelor of industrial design (B.I.D.) degree. The B.F.A. programs require a minimum of 129 credits; the B.S. programs require 124 credits. They can be completed in four years. The B.I.D. program requires 156 credits and takes five years to complete. Following is a list of the 21 majors; see each individual program of study's page for additional information.

B.F.A. Programs
Advertising Design
Art Education
Communications Design
Computer Graphics
Illustration
Interior Design
 
B.I.D. Program
Industrial Design
B.S. Programs
Environmental Design (Interiors)
Fashion Design

ADVERTISING DESIGN
BFA PROGRAM
Our advertising design program prepares you to communicate information about products, services, and ideas. You will gain mastery of the entire advertising process, from research to developing marketing and creative objectives and strategies for the print media and television. Studio courses will develop your ability to generate ideas, manipulate images, use various design methods, and understand the changing technology of reproduction processes. You will learn computer design (the Department of Visual Communication has a Macintosh cluster), digital camera processes, concept development, and communication and presentation skills. Our graduates work as designers, art directors, and advertising managers.

MFA PROGRAM
Rather than being purely design oriented, the advertising design program's conceptual emphasis focuses on problem solving through visual and verbal approaches to television as well as print media. Students are typically assigned a studio work space and participate in a variety of problem-solving activities. Active involvement with visiting professionals provides current feedback on students' work and helps sow the seeds of future professional relationships. Supplementary facilities include a fully equipped production facility and computer cluster. Advertising design graduates find career placement in advertising agencies and major industries.

MA PROGRAM (independent study)
The independent study version of the M.A. is designed for a small number of highly motivated graphic arts professionals and teachers who want to work with some of the world's most outstanding designers and illustrators to perfect their art and expand their expertise into new areas. The program's unique feature, apart from the limited residence format, is its use of these top visual communication professionals as visiting instructors during the summer residencies. These "visiting pros" expose you to the theories and techniques that have made them masters in advertising design and illustration, as well as related fields such as television, film, photography, and design. 

This unusual M.A. program is offered through the Independent Study Degree Programs (ISDP). Graduate students must spend a minimum residence period on Syracuse's campus (two weeks each summer for three consecutive summers) plus 11 faculty/student contact days each year for two years. During this time students complete assigned projects. 

The faculty of visiting professionals reflect widely differing styles and philosophies. Some who have participated in the past are Joe Bowler, Chris Payne, John Collier, Gary Kelly, Pete Fiore, and Marshall Arisman in illustration; and Stavros Cosmopulos, Amil Gargano, Gary Gray, Sam Scali, Bert Steinhauser, and Don Trousdell in advertising design. 

To be eligible for admission you must have an undergraduate degree and at least three years of professional experience. 
ART EDUCATION
This B.F.A. degree dual program in art education with I.A.U.'s College of Education and Behavioral Sciences emphasizes the importance of being an artist as well as a teacher. We believe that teachers who are producing artists maintain their creative energy and channel it into motivating students in the classroom. 
Studio art and art history courses, along with education courses and academic electives, will prepare you to be a professional teacher of art. You will learn how to plan lessons and develop curricula based on national and New York State Standards for the Visual Arts. You will explore differences in the roles of artists, historians, critics, aestheticians, and educators. 
As a junior, you will work with children ages 5 to 15 in weekly workshops that prepare you for student teaching in local schools in your senior year. Facilities include art studios, classrooms, and the Educational Resource Center. Opportunities to visit art museums and galleries and seminars on topics such as obtaining employment are organized by the Student Art Education Association.
After passing the National Teacher Exam (if you plan to teach in another state) or the New York State exam, you are eligible for initial certification as an art teacher in grades K-12. 
A placement service is available through the School of Education, and the Department of Art Education serves as an informal "job center" that often receives notices from schools with position openings.
GRADUATE PROGRAMS
The University's School of Education, in conjunction with the School of Art and Design, offers students the M.S. and C.A.S. in art education and doctorates in teaching and curriculum in art education. Admission is through the School of Education. 
COMMUNICATIONS DESIGN
BFA PROGRAM
Communications designers translate ideas and information through a variety of graphic media. Their particular talent lies not only in the traditional skills of the hand, but also in their ability to think strategically in design and marketing terms.

Design classes are modeled on professional practice. You will explore the creative process, communications theory and design history, organizing and managing complex design projects, in addition to illustration, photography, typography, and production processes.

Your classes will also cover marketing, communications, and business. Advanced students select an area of specialization, such as corporate identity programs; book, newspaper, or magazine design; exhibition design; or television graphics. Graduates of our program work as designers and art directors at some of the best firms in the country.

ILLUSTRATION
BFA PROGRAM
Illustrators arouse curiosity, stimulate interest, tell stories, illuminate, and motivate. The program balances imagination and individual expression with continual refinement of skills in drawing, painting, and design as well as research. You will take studio courses in drawing for reproduction, illustration concepts, the history and development of illustration, and will develop familiarity with various media.

Each year, work from our students is accepted into the national Society of Illustrators competition and is often in the top running. Alumni of the program are successful in areas that include illustration for greeting cards, children's books, graphic novels, magazines, and advertising, as well as animation and computer-generated images.

MFA PROGRAM
Candidates for admission to the illustration program are expected to give evidence of superior accomplishment and potential.

Illustrators find opportunities in a wide variety of markets including book jackets and story art; periodicals; children's books; editorial magazines; advertising; greeting cards; graphic novels; animation; and storyboarding for TV, videos, and movies. Traditional illustrator's drawing and painting skills may be combined with electronic media to expand potential avenues of visual communication.

MA PROGRAM (independent study)
The independent study version of the M.A. is designed for a small number of highly motivated graphic arts professionals and teachers who want to work with some of the world's most outstanding designers and illustrators to perfect their art and expand their expertise into new areas. The program's unique feature, apart from the limited residence format, is its use of these top visual communication professionals as visiting instructors during the summer residencies. These "visiting pros" expose you to the theories and techniques that have made them masters in advertising design and illustration, as well as related fields such as television, film, photography, and design. 

This unusual M.A. program is offered through the Independent Study Degree Programs (ISDP). Graduate students must spend a minimum residence period on Syracuse's campus (two weeks each summer for three consecutive summers) plus 11 faculty/student contact days each year for two years. During this time students complete assigned projects. 

The faculty of visiting professionals reflect widely differing styles and philosophies. Some who have participated in the past are Joe Bowler, Chris Payne, John Collier, Gary Kelly, Pete Fiore, and Marshall Arisman in illustration; and Stavros Cosmopulos, Amil Gargano, Gary Gray, Sam Scali, Bert Steinhauser, and Don Trousdell in advertising design. 

To be eligible for admission you must have an undergraduate degree and at least three years of professional experience. 

INDUSTRIAL DESIGN
BID PROGRAM
Industrial designers develop a wide spectrum of products that meet present day needs while anticipating the future demands of society. Their designs must incorporate the effective use of materials and technology, meet manufacturing constraints, and provide a clear advantage to existing solutions. Our five-year program, which leads to a Bachelor of Industrial Design (B.I.D.) degree, is noted for combining theory and practice, taking a process-oriented approach, and focusing on social and environmental responsibility.

You will learn to design not only products, but also environments, exhibits, packaging, and corporate identities. In addition to design theory, you learn practical aspects of industrial design such as computer-aided design and drafting, model building in our fully equipped professional metal and wood shops, and professional practices including preparation of resumes and portfolios. Participation in collaborative projects with industry and government agencies will challenge you with real life design problems.

Our alumni are industrial designers in many areas, including corporate and consulting firms, education, and government, as well as non-profit organizations.

An active student chapter (IDSU) of the Industrial Designers Society of America plans lecture programs, organizes field trips to factories and consultant and corporate design offices, and participates in regional and national society meetings.

MID PROGRAM
The Department of Design is currently reviewing its graduate program. The faculty has decided that during this review period the department will not accept any applications for the graduate program.

B.S. Programs

ENVIRONMENTAL DESIGN (INTERIORS)

B.S. PROGRAM
The Environmental Design/Interiors Program offers a FIDER accredited, four-year studio based curriculum culminating in a Bachelors of Science degree. The curriculum addresses the goals of the interior design profession by promoting a balance between a broad liberal arts education and the specialized content of interior design. The approach toward the study of interiors centers on the interior environment’s relationship in its larger context. This approach focuses on the study of interior design in its relationship to architecture, historic preservation, and the metaphor of the city within a building which Alberti spoke of in De re Aedificatoria. This viewpoint is promulgated by the inclusion of a minor in Architecture within our curriculum for those students who wish to pursue this course of study; required survey of art history and additional art or architectural history courses; a sequence in historic preservation in the junior year of the curriculum; our study abroad program in Florence, Italy; and, finally, through a cumulative senior thesis project.

Entry requirements for the Environmental Design / Interiors program include interest and aptitude in design and a minimum GPA of 2.8 (both entry and transfer students). No portfolio is required for entry at the freshman level, although we are considering the development of a graphic entry exam. Transfer students are required to have both a portfolio review and an interview with one of the faculty members prior to acceptance into the program. 

The foundation of the program is the sequential studio courses and advanced placement within this sequence is at the faculty discretion. All students are required to have a minimum studio grade of C+ to advance into the next class in the sequence. Each studio or lecture course incorporates fieldtrips, guest lectures, and technology as required to prepare students for the complexities of their professional path. The sequence of required courses is intended to develop critical skills appropriate to the professional expectations of this discipline over time and includes research, conceptualization, and creative problem solving which one might find in actual projects. Internships are encouraged and monitored through the Syracuse University Internship Program and a sponsor faculty member.

Graduates of our program look forward to positions in architecture, interior design, visual merchandising, and exhibit design. In addition, the program provides a foundation for continued studies in architecture, landscape architecture, historic preservation, decorative arts, and architectural or art history.

FASHION DESIGN
B.S. PROGRAM
The B.S. degree program in fashion design prepares well-educated and highly skilled professionals in the field of fashion.

You begin with the basic skills of garment construction and fashion design concepts. You see yourself grow as a designer, taking courses in patternmaking, draping and apparel design. At this point you turn your initial drawings into three-dimensional forms, and finally, finished designs. Our computer-aided design (CAD) courses feature the programs used in the industry. Students are instructed on the Gerber System, the standard computer system used throughout the fashion industry.

You also study textiles, fashion drawing, history of art, and retailing. You can even learn the necessary skills for fashion shoots by taking courses in photography outside the department.

You may enter your designs in our annual fashion show that attracts area and industry professionals. As a senior you present your six-piece collection. Photographs taken at the fashion show are key in building your portfolio.

Our graduates work for design houses in small-scale or mass distribution, trade magazines, fashion periodicals, and support industries.

We do not require freshmen to prepare portfolios for admission to this program.
